
HOTEL
Richmond
UNDER NKVTt OWNERSHIP

Dullness Men's I.iuiclicon. In Untrh
¦loom, I--::. 3 i.i mi.

Trnr 1/finch, In I lip Ccllnr, ."iOo
Tali If Ullotc Dlnnrr, 0-B I1. »!., $2.

Dancing on the Hoof Kvery
Kvci'ing, 8:30 to Midnight.

Meyer Davis' OrcheBtra.

OKKICKIIS oi'
tiii: <;i.i;n.
rrrxlili'iil.

II. S. IvnlKlitt
Vk'r-I'rraldrnt,
S. 'I'. l.raniliiKI

Ht'rrrttiry,
lt.-i ymoml

'I'rrtiKurt' r.
Italpli IJutiilirunrr

Adtlrt'KM coinniii-
tilciillonx, rnuirl.
tuitions or kuk-
limiliiiia for I'rulli
In XV. S. Ciiniplirll,
I'linlrrnHii of I'uli-
Ilrlty Comii.li (re.

VOL. I. FRIDAY, JULY 30, 1920 No. 25

w

untrccrniisj
M. S. Ku'sbt

S. T. l.ruralnic
Itnymond Mnmirji
italpli Domlironri

Itobrrt Savlllr
W. S. Ciiniplirll

Dull ii .« llollunina
K. X. Ktrklrl

It. t*. llnrrlson
.\(liirr*>i all rom-

in utiirn Iion* relut-
ins; In iiiemlier-
.>Ii11> mill i'IuIi nr-
falrn In Itiiymoml
IInnv jr. Sffrrlurjr,

1> llox .utu.

krajion
means

Best
in

Coffe
Tea
R b ce

Look! Here Is the Program for Sixteen WeeksHILL'S LETTER SHOP
( Division)

MUI/TIGKAPHING ADDRESSING
LIST COMPILING MAILING

HILL DIRECTORY CO., Inc.
Madison 8ii:i Mutual D1«1r.

Virginia Engraving Co., Inc.
Photo-Engravers
Artists and Designers
8 nnil 10 North Klevcnth St.,

I'lionc Itnnrfolph :$1S.

Good for the Eyes

TheS.GALESKS OplicalCo.
Main A Kilt SI*. "'-.I i:. Ilrnnd SI.

Kodak Ilendijuartrrn.

The Snfe-Cafoinet
uThc World's Safest Safe"
Ileum the MigLirai ICitdcjr*rnir »t of
the t ndrr« rilersi' l.nboratorlew.

f'ndem rlteiV I jiborsloriM
ln«orrtril Sm ff Hum A .\u.

I'mlrmrltfrV l«abnratorlr«
Ilisprrtrd Snfi» t'ln.sn It .No.

TilK S A KK-CAIIIN 1ST COM !.A X V.
SI. 31. I'rlrdman, AKrnry MannKrr.

l.'l North J»fVrnlli SI.
3fndlaon 1IU7. Richmond. Vn.

Audits, Systems, Investi¬
gations and Kxpert Federal
and State Tax Work.all I)}
(he same firm.

Pullen, Henderson,
McKinney & Co.,

Ortlflrd Public Afronnlnnii,
Itlchmond. Vn. I.ynrliburu, Vn.

Ilalrlch. X. C.

UEST BY EVERY TEST
1*7 HIGHEST MEDALS

LaTK*»l Sailing Brand in U. S.
C. F. SAUER CO. RICHMOND. VA,

Electrical Work of
Every Description
Coroplrtc Mnr of Klcctrlenl

Appliances.

MORRIS HUNTER
113 Norlh r.iulilh Street.

This Space
Reserved for

COTTRELL
SADDLERY CO.

WATCII IT

relrphonrat Mnd. 0-152, nan. 1SIS2

SCHER'
O D A
EGAR

Cor. Ninth itnd Hrnntl Streets,
Richmond, Vn.

Buchanan's
Jewelers,

Ilroatl nt Third

DIAMONDS
SMAKKWAKI
WATCHKS

better have
WHITTET
print it.
WuiTTF.T & SHEPPERSON

Printers
ritith St.. tflwe,a Main tni Franklin

Richmond, Va.

REMEMBER!!

INSURANCE

The Times-Dispatch
has n distinctive .service to

render Advertisers. Ask the

Advertising Department.

Randolph 1

ADVERTE$I(NG
ART

IOIZ. T.D.DlDb,

Flw.

f,

D. A. PRENTISS
310 Weal Ilrund Street.

Grant
Oldsmohilc
Saxon

COLUMBIA. STORAGU
IIATT13It IES,

Plionc Itnndolph 400.

Slated for Success
That's said of many a man wh"
niver achieves the success pre¬
dicted.
These are thff m»n who do not noa-
«rss tho nhililv to keen their heads
and practice thrift, in the faca of
early prosperity.

The Union §ank of Richmond
llO-l Ennt Mnln Street.

^ ')

Maccar Trucks
AUK BEST

la tho vcrdict of many users

KING-WILSON MOTOR
CORPORATION

820 W. Itroad S». t Mad. 13«|.

it Consists of Eight Advanced Confer-^
I'licrs and Klglit Lectures on Ad¬

vertising and Selling, .Mcr-
elinndisiiig and Economies.

The Advertising Club congratulates Dallas
Holoman, chairman of tiie program commit-!
tee, and the members of his committee on
the splendid work they have done in arrang-1
ing tiie conferences and lectures which are1
presently to be outlined. That a prcat deal
of thought, time and energy has been ex-
pended on this program is%evident from its
thoroughness in every respect.
^ The first of the lectures by Mr. H. 11. Scay.associate professor of economics ai the Uni¬
versity of Richmond. will be given next Fri¬
day, August G. This talk will have for its
general subject "The Nature and Scope of
Economics," and will be largely explanatory of
the talks that are to follow on alternate Fri¬
days through and inclusive of November 2?».,Do not fail to attach the proper importanceto this first lecture, because ;i comprehensiveunderstanding of the talks that are to follow
will be based on the proper understanding ofthe first lecture. On August 20 Mr. Seaywill have for his subject. "The Involution ofEconomic Society." On September :i the'
subject will be "The Economics of Prodnc-jtion"; on September 17 the subject will be"The Meaning and Significance of Value."'On October 1 the subject will be "The Econ¬
omic Forces Which Determine Market Prices."October 29 will be devoted to "Retail Mer¬chandising." November 12 to "Salesman¬
ship," and November 26 to "Some PopularEconomic Fallacies."

This, in very abbreviated form, covers theeight lectures on "The Economics of Mer¬chandising" by Mr. Seay. Mr. Seay is a manof wide practical experience in the fiehl ofbusiness, and what he will have to cay inbased largely on this experience.

¦e

Mary Demanded a Reason
MAllY needed new shoes, so she was

watching the newspaper advertise¬
ments for an announcement of somethingthat would suit taste and pocketbook.

One rather prominent add attracted her
attention, but not her taste. It offered
shoes of the style she wished and at priceslower than she'd hoped for. but she didn'tbelieve the claim, "worth $S.O0 to .$12.50
a pair, now

The ad gave no reason for such a re¬
duction; Msry knows that ordinarily onedealer can buy as cheaply as another, so
she couldn't believe the claim was true.She bought elsewhere.
Women can help the Better BusinessBureau in the campaign to promote in¬

tegrity and create confidence in adver¬tising and selling. How? Do not exnectsomething for nothing. Do not believeclaims that insult intelligence. Report to
us at once your experiences with mislead¬ing advertising or selling.

Better Business Bureau
A Voice for the Consumer.

Represented in 12(1 leading American Cities.
218 North Second St. Madi>oii 5121.

Kifrlit Advanced Conferences on "Ad-
vcrlisirifr and Selling."

This '4 feature of the program, beginning
August 13, is decidedly the most thorough the
club has ever undertaken. The subjects have
been selected with great care, and the speak¬
ers presenting the aflirmativc and negative
sides will go deeply into the phases of their
respective questions and present in a thought¬
ful and logical manner the best thought to be
obtained on them. The club is indebted to
the gentlemen who have so willingly given
of their time in the presentation of the argu-
ments, and we shall be the gainer by listen-
ing to what they will have to say.
The first of the advanced conferences will

be held on August 13. The subject for that
day will be. "Is Advertising an Economic
Waste or a Profitable Investment-?" Mr. C.
L. Hixbv, of the Cecil. Harreto & Cecil Ad-
vcrtising Agency, will present the arguments
in favor of advertising, and Dr. George \V.
McDaniel. pastor of the First Baptist Church,
will present the other side of the question.
The subject for the conference on August

27 will be. "The Middleman.Is He an Es-
sential or Unessential Factor in Distribu¬
tion?" Mr. I*. U Ezekicl. of Ezekiei & Co,,
will talk in favor of the middleman and Mr.
Jesse C. Duke, editor and lawyer, will pre-I sent the opposite view.

The subject for September 10 will be. "Can
.Consumer Acceptance of Manufacturers'
Hrands He Forced, or Does the Retailer Own
His Trade?" This discussion will be led byMr. S. F. Guggenhimer, of the Aragon Coffee
Company, and Mr. W. L. Austin, merchan¬
dise manager of Miller & ltboads, will pro-
sent the opposite side of the question.
On September 24 the subject of the con¬

ference will be, "Should the Retail Price of
a Branded Article He Maintained by the
Manufacturer, or Determined at Will by the
Retailer?" Mr. J. J. Harreto, president ofthe Cecil, Harreto & Cecil Advertising Agency,will present the argument in favor of the
manufacturers, and Mr. W. A. Clark, Jr.,
secretary of the Retail Merchants' Associa¬tion, will present the argument in favor ofthe retailers. t

"Can a Generally Consumed Product. With
Established National Distribution. He Adver-
tised Most Effectively Through Magazines or
Newspapers?" will be the discussion for Oc¬
tober 8. and the magazine viewpoint will be
presented by Mr. H. Morgan Sheppcrd, pub¬

lisher of the Southern Planter, and the news¬
paper side will be presented by Mr. M. S.
Knight, advertising manager of The Times-
Dispatch.
"What Part of the Advertising Appropria-

tion Should He Devoted to General Publicity
Such as Outdoor Display and Street Car Cards,
and What Part to Specific Media, Such as
Direct-by-Mail. Novelties, Class Publications?"
will be the. subject of the conference on Octo¬
ber 22. Mr. W. W. Workman, president of
the Hurton System, will present the claim of
general media, and Mr. Jefferson Wallace, of

\\c Meet Today At The
IJISINKSS mi:n\s CLl'B.

Miss Virginia Roberts, president of the
Woman's Advertising Club, will »peak on

"Salesmnnship"
Miss Eudora Ramsey Richardson, of the

War Loan Organization, will speak on

"The Sales Letter"
These ladies have mastered their sub¬

jects, and what they have to say will he
well worth hearing.

Visiting advertising men are invited to
meet with us.

1 U:¦"<.*» Sharp.
the American Art Company, will speak in
favor ot' specific media.
The conference for November 5. at which

time "The Advertising Copy.Is it Most Ef¬
fective When Dominating or Restrained- .
Reason Why or Suggestive.Institutional jr
Specific.Large Spaced and Infrequent or
Small Spaced and Frequent?" promises to be
one of tho most interesting of the whole
series. Mr. E. E. Hickerson, vice-president
of the Freeman Advertising Agency, will pre¬
sent one side of the question, while Mr. S. T.
Learning, secretary of tho Hettcr Business
Bureau, will present the other.
The last of the eight advanced conferences

will be on November lf>, when "The Form
and Style ot Advertising Are They Most Ef¬
fective in Rlack and White or in Color;
When Typographically Aggressive or Attrac¬
tive; When Illustrated or All Typo; When
Expensive or Economical to Produce?" R.
McLean Whittct, of Wliittet & Shepperson,will present one side of the question, whileFrederick Spigel, of the Spigcl Studios, will
present the other.

An Ambitious Undertaking:.
This is certainly the most ambitious pro¬

gram ever attempted by an Advertising Club
or similar organization in this section of the
country. It should and will command theenthusiasm and interest of every member ofthe Richmond Advertising Club, and otherswho are interested in the larger phases ofadvertising and selling.

Live, Luuurh and Love.
Queer, isn't it. that in a world made bythe Giver of all good, and held in the hollowof His hand.beautiful and bountiful, filledwith opportunity and affording every hopeand every happiness.so many people per¬sist in preaching the gospel of don't, doubtand damn?
1 have pity for the man or woman whoseheart no longer responds to the sweet sym¬phony of human sentiment, whose capacityfor enjoyment has atrophied as a result offailure, or fanaticism, whose confidence inhumanity was long since lost if any ho everhad, and whose every thought and act origi¬nates in that dread trinity of don't, doubt anddamn.
How much better to live, laugh and love,than to don't doubt and damn.

Mosmiller
FLORIST

115 Hast Main Street.
All the season's flowers are

here with all their beauty and
fragrance.
Phones, Madison 111 7-1118.

We Want You on Our Books
We Wilt Do Anything: a Good

Bank or Trust Company
Can l)o for You.

Itennurcea, 942,000,000.

First National Bank
The Oldest llnnk In nirlimonJ.

Interest In Savings Department
Begins the First Day in

Each Month.
Why Not Itent a Safe Deposit Host

Tho Best Stenographer in
the World

So say all users of the EdiphoneSystem. W«i will gladly install
in your ofllce. on your own work,
on a result urovini' basis.

®*jr sw cexwo fijb onjraa mcttks
CARNEGIE OFFICE SUPPLY CO.,

720 E&at Mala Street,

itccncnizrtl l>y:
American Nc»sii.i;>it I'ubllshers" Ans'n.]'tTloili<'ul i'ubh.Hhi rs' Association.
Agricultural Publishers' Assoclutton.

Member:
Southeast* rn AilvprliHlne Aeonls' Ass'n.Auiocuilcd AU Ciul's cf the World.

Newspaper, Magazine and General
Advertising Planned, Prepared
aud Profitably Placed.

Virginia Trust Company
The Safe Executor

IUCHM0X1), VIRGINIA.
Please Remember This.Our Business Is That of Acting as Executor,

Guardian and Trustee.
Established 1892.Twenty-Eight Years Ago.for That Purpose.

THE REAL ESTATE
AGENTS
WHO SELL

ALLAN, SAVILLE
& SNEAD, Inc.

501-2-rt Vn. Ry. & Power Rldg.
I'hone Itn 11. 3320-3327.

Day-Elder
Worm-Drive Motor Truck

1 to 0-Ton Capacity
Note, first, thnt r)AY-KLT)RR

TRUCKS are built of very finest
materials money can buy, and,
neeon<l, they arc the most reason¬
ably priced WORM DRIV1S trucks

*

on tho market. lNVldSTIUATlSt
KLINE KAU SALES COMPANY,

005-613 Weal Rroad Street,
Richmond, Va.

'

»

Appropriate Any Tiror?.

Wynne's
Ice Cream

MADISON 3510.

FRESH STRAWBERRY.

Luncheonette
Cipftrs, Tobaccos, Camlios and

Soda Fountain.
Special prices on Cigars by (he

box.

Frank Moriconi & Co.
022 East Main Street.

"No Car Rides or
Drives Like tlie
CADILLAC."

JONES
Motor Car Co.

Trio Firms Who Are Wlso

AD-VISE
"Printing of Distinction"

For Results

Brown Print Shop
Where Governor Street Meets

Franklin, Richmond, Va.
Phone Madison 1800.

Mercer Car
with a khaki top. belonging to Mr.
te. It. Millhlsor, will convincn youof .Judge's ability to desipn and
build a top when class and diHtinu-
t!on is desired.

AUTO TOP & TRIMMING C0.r Inc.

Calling to your attention tho
best place for business men
ami women to eat.

Murphy's
Dining Room

Eighth and Ilroutl.

Nothing Like It.

Deilciously Ditlcreiit
Made in Richmond.Sold

Everywhere.
FRANKLIN CAKO CO.,

Richmond, Vn.

Better Printing.
Better Advertising

The Shop of Ilrltrr Prlntlnc:

Garrett & Massie, Inc.
loOD-lf 1*4. Franklin Street

Mndlwon

Ad Club Members can get
quickest and best service in
our modern plant.

VIRGINIA STATIOX10RV CO.,
Mfg. Dept. Ninth and Cary.

Vorksliire

PRIME RIBS
OF BEEF

Au Jus

Richmond Cafeteria
Kighth siiui Franklin Streets.

Tho Oldest Agricultural Journal
In America.

Circulation, Over 100,000
Established 18-10

The Southern Planter
Semi-Monthly

Offices: *28 North Ninth Street.
I*. O. Drawer I-."50
Richmond, Vn.

Sydnor Pump and
Well Co., Inc.

Water Supply equipment
1310 Gnnt Mali Street*

ntchmoai Va.

Th* vr rslflca lion of In vestnirntfl o(surplus fund.** if nec*»*sary to nccurc

Maximum Safety of
Principal and Income

Send for Siiggrslinns.

EUGENE R. JONES & CO.
S07 K. Slain St. Mad. 9tAi

We Think :

as well as print .

TRY US

Williams Printing Co.
N. Fourteenth St.

IMiono Madison 080

American Audit Company
i'Uni.lC ACCOUNTANTS.

Ilirhmond Ilrnneb,
Knout -11 Aiuer. .Vnl'l Hank IUdfC

COXSUl»TI>iU ACCOOXTANTS,
Audita llualnraa Sy.iteruaKinminadonit Coat Sy a tenia '

Hume OOlre,
100 DroaJivny, New York.

ALI>AN TALnOTT ltealdcat Mgr.
I'hoiio llandolph 9C1.

tv.:
-rx. "

For Best Work and
Satisfaction Go to

Southern Auto Repair
Company, Inc.

O-O-O-U \\>Mt IJrond Street,
Itlchmond, Va.

Mndlaon 0.103. llandolph 1UOO.

Vou Can Have Vonr

Dyed and Woven Into

.- "ilit a 3avlnar of haJt the co*t of ptjdinary rujs. By improved rnetho<W
l which itovrns exclusively,theOUda* Hue Company.of Chicajco.Biaxet
. beautiful rues.totally d«iferent and far superior Jgany other ruga woven fnjp^(1 carpets. v

Vou Cioofto the Colorm.
Call and see sample rugs.

IIICII.MO.Ml AWM.VR CO.,211 .North Ninth Street, ' ]Agents for Virginia and lsT. Carol ini,:|

FOTICE!
Special salo on Scrccn Doors j^or.one week, l'rices from 92.70 tip.including all fixtures. Como Unand compare our prices withothers.

Newton-Woodward
Hardware Corp., ii
UIU Kuat llrond Street.

Judicious
Buying

in this day and lirno Is tho 4ur4Jt
way to promote

THRIFT
IloRern-I'ert Clothra, all wool, faalcolors, save half the cmtowtailors feo and last longer.

Kirk-Parrish Cqu
005 Uiat Uroad Street.


